Brand Color
Psycnology

Guide

' What Your Brand Colors Say
About Your Business




Meaning

Blue symbolizes trust,
calmness, professionalism,
and reliability. It's a color
often used by brands wanting
to appear dependable and
secure.

Psychological
Impact

Evokes feelings of trust and
security
Promotes calmness and peace
Often seen as corporate,
conservative, and stable

Consumers

Blue is a popular choice for
tech companies, banks, and
healthcare brands because it
establishes a sense of trust
and credibility. It appeals to

consumers looking for reliability
and professionalism.

Examples
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IBM, Facebook, Dell, American
Express, Pepsi
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Red is often associated with
passion, energy, excitement,
and action. It's a bold and
attention-grabbing color that
can evoke strong emotions.
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Consumers

Red is powerful and creates a
sense of urgency, making it
ideal for sales, clearance
events, or fast-food chains. It is
also linked to passion and love,
making it a good fit for
industries like entertainment,
sports, or food.

Psychological
Impact

Stimulates energy and action
Increases heart rate, stimulating
excitement or urgency
Often used to encourage
iImpulse buying
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Coca-Cola, McDonald's,
Target, Netflix, Youtube
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Mean Psychological
edanin
9 Impact
Orange combines the energy | ,* Evokes enthusiasm, excitement,
of red and the optimism of [ and creativity
yellow. It represents | Friendly and inviting, but less
enthusiasm, creativity, and a | &+ aggressive than red
sense of fun. % Can stimulate appetite, making it a
| good choice for food-related

businesses

-
ps
”~
.I

Examples

Orange is often used in brands &
targeting a youthful or ‘ﬁ%
energetic market. It’s also used ”
to create a sense of urgency,
making it ideal for promotions
or limited-time offers.

Fanta, Harley-Davidson,
Home Depot, Nickelodeon,
Reese’s

£33 =]




Mean o Psychological
Green is associated with Evokes feelings of balance, calm,
nature, growth, health,and | and renewal
eco-friendliness. It’s a color : Represents sustainability, health,
| that symbolizes harmony and [F5" and growth
i, renewal. Can have a calming effect,
associated with nature and
0 tranquility
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9  Consumers _. Examples =

.| Greeniswidely used inthe &

| wellness, environmental, and  [(5f P o |
food industries. It appeals to  [*+ A4 ?gﬁ& |
consumers seeking health- | 4| Whole Foods, Starbucks

conscious products, || Tropicana, Greenpeace,

sustainability, or L Subway &

environmentally-friendly |f;_ _ SUBWAY %
choices. '
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Meaning

Purple represents luxury,
creativity, and spirituality. It’s
often seen as a color of
sophistication and elegance.

Psychological
Impact

Evokes a sense of luxury,
mystery, and creativity
Associated with royalty and high-
end products
Can promote calmness, balance,
and introspection

Consumers

Purple is often used by high-end
brands, beauty products, or
luxury services. It appeals to

consumers looking for a
premium, unigue, or artistic
experience.

Examples

Twitch, Hallmark, Yahoo, Syfy,
Crown Royal
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Meaning

Pink is often associated with
femininity, love, and
softness. It's seen as a
nurturing and caring color,
representing compassion

and sweetness.
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Consumers

Pink is commonly used by
brands targeting women,
especially in beauty, fashion,

1 and products related to

{ femininity. It's also used for

.| products or services targeting
?J children.
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Psychological
Impact

Evokes feelings of tenderness,
compassion, and affection
Appealing to younger
demographics or those in
feminine-related industries
Can also evoke a playful,
youthful energy

Examples
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Victoria’s Secret, Barbie, T-
Mobile, Cosmopolitan, Breast
Cancer Awareness

COSMOPOLITAN
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Meani Psychological
edanin
9 Impact
Brown represents stability, Evokes feelings of reliability,
reliability, and earthy comfort, and earthiness
qualities. It's often associated Can feel warm and cozy but may
with nature, rusticness, and also be perceived as dull if
simplicity. overused
Associated with organic, natural
products
Consumers Examp|es
Brown is often used by brands

that emphasize natural,
organic, or earthy products. It's
also common in the food UPS, M&M's, Hershey’s,
iIndustry, particularly for brands A&W, Timberland
focused on simplicity or

traditional values. HERSHEY'S




Meaning

Black is the color of
sophistication, elegance, and
authority. It can be both
powerful and minimalist,
often associated with luxury
and professionalism.

Consumers

Black is often used by luxury
brands, fashion companies, and
high-end products to evoke
sophistication. It also works for
businesses seeking to convey
authority and professionalism.
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Psychological
Impact

Evokes a sense of luxury,
exclusivity, and elegance
Represents power, authority, and
formality
Can feel intimidating or
overpowering if overused

Examples
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Chanel, Apple, MAC
Mercedes-Benz, Sony
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Psychological
N Impact

Evokes feelings of cleanliness,
simplicity, and peace
Can promote a sense of order,
making it ideal for modern and
sleek designs
Can feel sterile or cold in excess

Meaning

White symbolizes purity,
simplicity, and cleanliness.
It's a minimalist color that
often conveys clarity and
transparency.
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Consumers

White is used for brands that
want to project purity, simplicity,
or luxury. It works well in the
health, technology, and beauty
Industries, where a clean,
minimal aesthetic is desired.

Adidas, Versace, Wikipedia,
Nike, Mini
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